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ABIT president discusses expectations for
2010 ITMF conference and the market
situation for Brazil’s textile industry.
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By Jurg Rupp, Executive Editor
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| he International Textile
facturers Federation
Switzerland, will hold
Annual Conference
Paulo, Brazil, October 17-19.
Textile and Apparel Industry
tion (ABIT) President Ag
Diniz Filho welcomes the re
Textile World Asia to the ¢
which will play a very impor
for the Brazilian textile indust:

TW Asia: Mr. Diniz, wha
expect from the ITMF confere
why should the delegates com
Paulo?

Diniz: It is a big moment
Brazilian textile industry be
will be an excellent opport:
bring Brazilian producers and
tional producers together. It w
honor to receive so many rep
tives of the textile world and
some of the potential of the ]
textile sector. We also expect |
ference to be extremely us
everyone working very hard
issues together with the [TMF
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Attending the ITMF Annual
Conference is always an opportuni-
ty to increase one’s network and
stay up-to-date with global issues in
the sector. Specifically in Sdo Paulo,
delegates will have a conference
with a touch of Brazilian DNA. In
addition to including issues about
retail, sustainability and cases from
Brazil and the world, we also hope
to imprint the Brazilian style of
receiving illustrious visitors and
important business partners.

TW Asia: As ABIT president,
what is your philosophy, and what
are your targets? '

Diniz: My philosophy is trans-
parency and dialogue, especially as
we gather at the same meeting all
segments of the textile chain, from
fiber, textiles, the apparel industry,
and even some clothing retailers.
The sector’s philosophy is to gener-
ate jobs and income for Brazilians
by strengthening the sector.

We have themes that are important
to further increase our competitiveness
— tax exoneration, more accessible
lines of credit, exoneration of invest-
ments and international agreements.
Also important are themes such as
environment, labor laws, social securi-
ty and fair conditions.

TW Asia: How do you see the
market situation for Brazil's textile
industry? '

Diniz: We have two realities in
the textile sector: One is the huge
domestic market, our greatest asset.
The market is heated up this year
and will ensure the growth of many
industries, which means more jobs.
On the other hand, we will break the
record for our trade balance deficit. It

is impossible to reproduce in Brazil
the conditions producers have in
other parts of the world. We are
looking to add value to our products
and at the same time reduce the
impacts of the exchange rate, logis-
tics, taxes and interest rates on these
products. We don’t want to produce
only for our domestic market; we
have the capacity to do much more.
But we must work with the govern-
ment to reduce this disequilibrium
with other international players.

TW Asia: Do you see signs of
economic recovery around the world?

Diniz: The USA is slowly begin-
ning to recover, but there is still a lot
of unemployment. The EU is still lag-
ging behind, with some countries
experiencing a strong recession. But
the faster the American recovery takes
place, the sooner it will pull others
towards a more promising scenario.

TW Asia: What should people not
miss when they come to Sdo Paolo?

Diniz: Brazil has tremendous
diversity. Sdo Paulo is the largest
city in South America. Thus, like the
other great cities in the world, Sao
Paulo offers a very great variety of
restaurants, bars, museums, parks
and neighborhoods characterized
by different cultures and economic
and artistic segments.

TW Asia: What is Brazil’s best?

Diniz: Our mix of races and cul-
tures, developed in harmony in a
continental-sized country, resulted
in our DNA. Brazil’s best is its peo-
ple, with their joy and hospitality.
That is how we want to welcome
the delegates to the 2010 ITMF
Annual Conference. EZmM
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World Cotton Production

(millions of 480 Ib-bales « & 75480-18)

2006/07
China » # & 355
India  f7 E 218
USe 2 E 21.6
Pakistan ¢ © # #f 48 9.9
Brazil « & & 7.0
Uzbekistan * % 2% 5 % 54
Turkey « + H H 4
Australia « 2 3.8
African Franc Zone « 4E #3285 X 3.4
EU-27 » Bk 21-27 l.6
Turkmenistan » 4+ & & 1.2
Greece * # fi§ .4
Syria « A& A I 1.0
Argentina = [ R 2 08
Burkina « A7 #£ 44 3% & 1.3
Others « Hfk 77
Total * & it 122.0

Source: US Department of Agriculture (USDA)
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2007/08 2008/09  2009/10 2010/11
July/ + m

370 36.7 325 330
24.0 22.6 235 25.0
19.2 12.8 122 183
8.6 8.7 9.6 10.2
74 55 58 7.0
54 4.6 4.0 4.8
0.6 1.5 l.6 22
3.1 1.9 1.8 2.1
2.3 22 20 1.7
1.7 1.2 1.0 |4

1.3 l.4 1.3 1.3

1.6 |2 0.9 |2

[ I 1.0 [.0
0.7 06 0.8 09
0.7 0.9 0.7 09
74 6.3 55 6.3
119.8 107.2 102.5 116.0
Table 1« %1

Brazil 2 sy

And Its Textile Industry % & #9425 2 7=\l

Brazil boasts an expanding textile and apparel industry
and one of the fastest-growing economies worldwide.
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By Jurg Rupp, Executive Editor e 8 3xr: 278 .

he Brazilian textile and apparel
industry comprises more than
30,000 companies in the textile
and apparel sectors, generating
some 14 million to 15 million jobs,
both direct and indirect. Brazil is
among the top 10 textile industry
markets worldwide and among the
top five as an apparel producer.
The Federative Republic of Brazil
is the largest country in South Amer-
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ica, and one of the richest countries
in terms of natural resources, envi-
ronment and wildlife. The Federation
is formed by the union of the Federal
District and 26 states.

Bright Future

Today, the Brazilian economy is
the world’s eighth-largest by nominal
gross domestic product (GDP) and
the 10th-largest by purchasing power.
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The country is one of the largest
domestic markets in the world and
one of the fastest-growing economies
today. That’s why it is a member of
the G20, but also a member of the
United Nations and the Southern
Common Market (MERCOSUR).

In the first half of 2010, more than
1.5 million jobs were created, a record
high. During the same period in 2009,
the Brazilian economy generated only
299,000 jobs owing to the international
financial crisis. The government
believes the Brazilian economy will cre-
ate a total of 2.5 million jobs in 2010.

The Organization for Economic
Cooperation and Development
(OECD) predicts an economic
growth rate of 6.5 percent in 2010 for
Brazil — higher than the previous
estimate of 4.8 percent. For 2011, the
economy is expected to grow 4.5 per-
cent. Due to the effects of the inter-
national financial crisis, the economy
contracted by 0.2 percent in 2009.
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World Cotton Consumption

(millions of 480 |b-bales * & 75480-18)

2006/07
China *» # @& 50.0
India * 0 & 18.1
Pakistan = © #r 48 12,0
Turkey = + H 4 73
Brazil « & 7 4.6
Bangladesh ¢ i in 4 32
USe £ 49
Indonesia ¢ £ 2 2.2
Mexico * 2 7 3 2.1
Vietnam ¢ & # 1.0
Thailand * # 20
Uzbekistan ¢ % 2% 51| % 0.9
South Korea ¢ # [
Taiwan * & 1.2
Egypt * % X 1.0
Others « #H1i 12.3
Total « & it 123.8

Source: USDA « #5 #3l 5 iE: 2% ER A 5B

2007/08 2008/09 2009/10 0l10/11
July/ £ 8
51.0 44,0 47.5 490
18.6 17.8 19.6 204
2.0 1.3 1.5 I'1.6
6.2 5.1 56 57
4.6 42 4.4 4.6
35 3.8 4.0 4.3
4.6 3.6 34 34
22 2.0 2.1 2.1
2.0 1.9 1.9 1.9
[.2 1.3 1.6 1.8
2.0 1.6 1.8 |.8
1.0 1.0 [ .2
1.0 1.0 1.0 1.0
1.0 0.8 1.0 1.0
1.0 09 09 09
1.5 99 9.3 9.2
123.3 109.9 116.6 119.7
Table 2« %2

The OECD is not the only institu-
tion to predict a high growth rate for
Brazil in 2010. In the most recent
Focus market survey, the Brazilian
financial sector projected 6.46-per-
cent growth for this year. The Brazil-
ian government’s most recent esti-
mate is 5.5-percent growth. Accord-
ing to the OECD, Russia, India and
China — the other countries in the
BRIC group — are undergoing a
solid expansion as well, and will reg-
ister positive figures this year.

Big Cotton And
Textile Producer

Brazil is the fifth-largest producer
of cotton, after China, India, the
United States and Pakistan (See Table
1). The yield per hectare of cotton is
rather high in Brazil, especially in the
state of Mato Grosso.

The Brazilian textile industry is
constantly growing owing to the
acquisition of modern equipment
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and technical development applied
to production, and also the promo-
tion of its professionals through
training programs and increasing
productivity. This development pro-
gram has already invested more than
$8 billion. Its objective is to strength-
en Brazil’s textile industry in the
globalized and competitive market.

Brazil has around 4 million ring
spindles and 330,000 rotors in opera-
tion. It produces and consumes 5
percent of the world’s total cotton
crop. Producing approximately 1.2
million metric tons of cotton annual-
ly, Brazil exports almost 400,000 met-
ric tons to Indonesia, Pakistan, Japan
and Argentina.

ABIT

The Brazilian Textile and Apparel
Industry Association (ABIT) repre-
sents the integration of the Brazilian
textile chain. Founded in the early
1960s, ABIT sponsors companies in
every segment in the textile industry,
including cotton growing, synthetic
raw materials, textile fibers, spinning,
weaving, knitwear, dyeing, printing
and apparel. ABIT participates
actively in the evolution of the textile
sector. A pioneer in the industrializa-
tion of Brazil, the textile sector stands
out within the domestic economy.
ABIT also coordinates relevant initia-
tives in the social and environmental
arenas, besides sponsoring the sus-
tainable growth of the industry.

TexBrasil

Created in 2001, the Brazilian Tex-
tile Chain Strategic Program
(TexBrasil) states its mission is to sup-
port and prepare sector companies to
present, in an organized way, Brazilian
products in international markets.
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Using various tools and actions, it
aims to increase the platform of Brazil-
ian export companies, encouraging
their inclusion in the global market.

In 2009, the total turnover for the
textile sector was $47 billion, and
exports exceeded $1.8 billion. During
the same year, the sector generated a
deficit of $1.5 billion and created
more than 66,000 job openings. In
terms of consumption, Brazil holds
fifth place after China, India, Pak-
istan and Turkey.

Ambitious Targets

Intensely investing in the excel-
lence of domestic production, the
textile sector intends to expand its
operations. The domestic Brazilian
market comprises 190 million con-
sumers. In addition, the textile sector
aims to recover its 1-percent share of
the world market, which is equivalent
to increasing the volume of exports to
$4 billion per year. In 2010, the
Brazilian textile industry expects to
grow beyond the GDP and predicts
an increase in consumption of textiles
on the order of 12 percent.

These are ambitious targets, but
by paving the way with adequate
planning, such goals are surely
compatible with the Brazilian reali-
ty. To achieve such aims, new
investments in technology will be
essential. Moreover, the country
relies on the required managerial
maturity besides the creativity of its
professionals. Within such a con-
text, it is essential for the textile
sector to join efforts and multiply
convergences and know-how. ABIT
supports such missions and offers
the Brazilian textile market all the
necessary support to meet the
above-mentioned goals.
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Value Volume

#r & & R

million USD met tons
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Indonesia ¢ 7 174,749 128,404
South Korea » @3t 135,735 96,964
China ¢ & & 66,797 49,065
Pakistan ¢ & # #4738 58371 43,089
Thailand * % 41,591 30,086
Taiwan * & & 40919 29415
Switzerland ¢ £ 4- 21,569 18,003
Argentina * [ AR 2 19,047 14,479
Vietnam * # & 17,380 13,719
North Korea * # 4. 17,175 13,559
Japan ¢ B & 17,269 12,041
Turkey * + HF # 16,749 11,920
Malaysia * 2 s 7 1 12,243 8815
Bangladesh * % #n 4 6,074 4,621
Chile » % 7| 5079 4,569
Others = 14 33,829 26,167
Total * & it 684,576 504,916

Source: Analise das Informagdes de Comércio Exterior
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Fashionable Brazil

But Brazil plays a growing role not
only for cotton and apparel. To pro-
duce more value-added products,
many Brazilian apparel producers are
heading toward more fashionable
fabrics and products. To support
these activities, the second Premieére
Brasil, a major Latin American textile
industry event, took place in July
2010 at the Transamérica Expo Cen-
ter in S&o Paulo. The show presented
Fall/Winter 2011 collections of fab-
rics, yarns, fibers and accessories. It
was supported by TexBrasil, the
Brazilian Textile Chain Strategic Pro-
gram developed by ABIT in partner-
ship with Apex-Brasil, the Brazilian
Association of Fashion Designers
(ABEST) and Sinditéxtil-SP. The
event is a joint venture between

i

Brazilian Cotton Exports
(millions of 480 Ib-bales * 5 5480-18)

2008 Relative Variations
48 32 1k
Value Volume
18 F 3 (09/08)
million USD mettons Value Met Tons
I A T i A fr & o g
119,844 90,590 4581 41.74
100,780 78,489 3468 2354
32,334 23725 10658 1068I
149902 113425 -61.06 -620I
46,029 34,470 964  -12.72
29,605 22,366 3822 3152
35,965 30,173 4003 -4033
35,777 27743 4676 478l
9,713 7456 7894  84.00
31,761 24,773 4592 4527
38,364 31,371 -5499  -61.62
18013 13,595 =702 -1232
4,758 3389 15731 160.11
4,035 2,815 50.53 64.16
2,010 1,606 152,69 18450
37,168 26,963 -8.98 -2.95
696,05 532,949 -1.65 -5.26
Table 3 » 383

Paris-based Premiere Vision S.A. and
Brazil-based Fagga Events.

The second edition gathered 67
exhibitors from eight countries,
including Brazil, France, Spain, Italy,
Turkey, England, Germany and
Uruguay. Compared to the first edi-
tion, there was a 49-percent increase
in the number of exhibitors.

Jacques Brunel, managing director,
Premiere Vision Paris, said the event
provided to Latin American countries an
alignment with the international fashion
calendar upon presenting one year in
advance the range of colors and fabrics
for future collections. Brunel also said the
first Brazilian version of the event helped
reinforce the perception of strengthening
the market and the textile sector in Latin
America, pointing to Brazil as a starting
point for expansion. WZx
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Executive Director Fernando Pimentel
discusses the Brazilian textile industry and
ABIT' role in supporting its development.
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Jirg Rupp, Executive Editor
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he Brazilian Textile
Apparel Industry Assoc
(ABIT) represents the
Brazilian textile ind1

Founded in the early 1960s,

sponsors some 30,000 comy

directly or indirectly workir
the whole textile produ
chain. The following aspec

covered within ABIT’s s

committees:

* machinery, quality and pr
tivity/infrastructure/stand:

* finance and statistics;

* marketing;

* foreign trade;

* fibers, including cotton,
wool, wool tops and yarn,
staple fibers;

* spinning, including co
man-made, viscose, i
ramie;

°* texturizing;

* sewing threads;

* weaving, including denim;

® knitting;

® warp knitting;

® apparel; and
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* home textiles, including rugs
and carpets.

Fernando Pimentel, the associ-
ation’s executive director since
2005 and working in the textile
industry since 1976, says ABIT’s
mission is to support the sustain-
able development of the Brazilian
textile industry, representing its
interests in the presence of gov-
ernmental and international orga-
nizations, as well as making the
textile sector better known to the
general public. On event spon-
sored by ABIT is the ABIT Fashion
Prize, bringing together key per-
sonalities of different sectors to
publish outstanding achievements
by Brazilian textile companies.

Promoting The Domestic
Textile Industry

TW Asia: Fernando Pimentel, how
do you promote Brazilian textiles?

Pimentel: In 2001 ABIT, sup-
ported by Apex-Brasil [Brazilian
Trade and Investment Promotion
Agency] launched TexBrasil, the
trademark that promotes Brazilian
textile products abroad. In parallel
with promoting Brazilian textile
products in the world market,
TexBrasil develops strategic pro-
grams for exportation, stimulating
Brazilian entrepreneurs through
its activities and courses to
increase their exports. The export
strategies developed by TexBrasil
have now become a benchmark
for Apex.

TW Asia: What are ABIT’s
activities for your domestic textile
industry?

Pimentel: To achieve excel-
lence within the textile sector,
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ABIT develops special professic
training programs and supp:«
social and environmental p
grams, among other activities.

TW Asia: What do you wan
achieve as executive director?

Pimentel: My job is to p
mote, organize and propose
grams to increase awareness of
Brazilian textile industry. I
important to know that ABI'
backed by 50 leaders from all ¢
tors of the textile industry. "
motto of the forthcoming IT
conference in Sdo Paulo — "Cc
pliance, Sustainability and Ps
itability" — matches perfectly
own ABIT philosophy. All
small and mostly medium-si
member companies are callec
work according to ethical, le
and sustainable standards.

Second-largest Industry
Brazil’s textile industry ra:
second in importance behind
food and beverage industry. S
enteen percent of Brazil's worl
are involved in the textile indus
with 7 million working directly
the industry and 7 million t
million working indirectly as s
contractors and suppliers.

TW Asia: Is Brazil basicall
cotton-growing country?

Pimentel: Up to now, one
say so. Sixty percent of all tex
products are made of cott
However, man-made fibers
processed more and more in Br
— basically because of Petrob:
one of the country’s largest cc
panies, producing domestic
products. Therefore, man-m:

ho5 2010
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Brazil's textile industry employs 17 percent of its
workers, including 7 million working directly in
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fibers are gaining importance, also

for the export industry.

TW ASla How do you see the cur-
rent market situation? Was Brazil
hurt too by the financial crisis?

Pimentel: Thanks to our big
domestic market, it was not so bad.
That market is growing by 12 per-
cent, and production is rising, but
also, imports grew by 60 percent in
2009. We have a strong currency
and competition mainly from
China. For 2010, our gross domestic
product (GDP) is expected to grow
by 4 percent.

We hope that finally, all markets
have the same conditions, not only
China. Domestic consumption is
soaring, and the domestic market is
open. We are very concerned and,
of course, we want free trade, but
the same rules and yardsticks for
everybody, please.

TW Asia: This is quite a big
challenge.
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Pimentel: Yes, and it is a new
challenge. Already, we export more
technical textiles and nonwovens
than apparel. Brazil is not a cheap
market anymore. We need 2 million
new jobs every year. The standard of
education is rising on all levels. Qil
and gas industry investments in the
next five years will be $250 billion.
For the domestic infrastructure,
$300 billion is spent every year. At
the moment, textiles consumption
per capita is some 11 to 12 kilo-
grams (kg). With an annual GDP
growth of 5 percent, we can double
consumption in the next five years.

TW Asia: But you cannot only
depend on the domestic market.

Pimentel: Of course not. As
mentioned above, if problems occur
again, the Brazilian market will be
under great pressure from foreign
countries.

Market Position

TW Asia: What are the main
advantages for Brazil and its textile
industry?

Pimentel: From raw material up
to the finished product, we have all
production stages. Our machinery
equipment and technology are up
to date. Our domestic market has
big development potential. The
population is growing by 2 percent
— 2 million people — every year.
The textile industry is a growing,
positive sector.

TW Asia: Why should an entrepre-
neur invest in the Brazilian textile
industry?

Pimentel: We have a lot of
advantages compared to other
countries: a stable economy, a lot of

different raw materials available,
labor peace, a serious workforce.
Brazil is a democracy and a multi-
ethnic society with no problems,
and one single language with no
conflicts and clear rules for every-
body. All this supports a favorable
investment environment.

ITMF Conference

The idea to bring the 2010 ITMF
Annual Conference to Brazil was
developed by ITMF and ABIT to
show the world how important the
Brazilian textile industry is for the
country as such.

TW Asia: What do you expect from
the congress?

Pimentel: On the one hand, this
is a very important moment for the
country to show the local authori-
ties the importance of the textile
industry. On the other hand, it is a
platform to be accepted. However,
we don’t have an open door only
for overcapacity production, but
also for true long-time investments.
I can only say to the world: Here we
are with open arms, but let’s work
together with equal social and envi-
ronmental standards.

TW Asia: And what do you expect
from the congress for Brazil’s textile
industry?

Pimentel: We expect many visi-
tors to demonstrate the advantages
of a production site in Brazil. We do
a lot of promotion among young
people, to show how attractive the
textile industry is. This has to be
done in a Brazilian way of life, and I
welcome everyone to join us in
October 2010 in Sao Paulo for the
ITMF conference. WZm




