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Openness and win-win cooperation IS the way to
sustainable world of textiles: ITMF President

DAVOS (SWITZERLAND), SEPT. 21—

“Openness and win-win cooperation is the right way to a
sustainable world textile industry. Looking into the future, we
should follow the trend of history and the trend of globalization,
reinforce our confidence and walk hand in hand to create a great
tomorrow for our great industry,” opined Mr. Sun Ruizhe, President,
International Textile Manufacturers’ Federation (ITMF) and China
National Textile and Apparel Council (CNTAC), here.

Addressing the annual conference on “Climate Change and
a Sustainable Global Textile Value Chain” organised by ITMF,
Mr. Sun Ruizhe noted that after the outbreak of the pandemic, we
are facing a more unstable, unsure, and unsafe international
situation.

The world has entered a new period of turbulence and
transformation. The textile industry has struggled to recover from
difficulties, and demonstrated strong resilience and vitality of
industrial and supply chains.

In 2021, the world textile industry witnessed a stable growth,
with the natural fiber, man-made fiber and spun-laid fiber market
size increasing by 3.7% to 127.1 million tons. The world natural
and man-made fiber production rose by 4.6%, a record high in
three years, to 118.5 million tons. The man-made fiber production
went up 8.8 % to 88.2 million tons, he informed.

Stating that textile and apparel industry share the common
challenges and must seize the crucial time for economic recovery,
Mr. Sun Ruizhe said: “We need to build a community with a shared
future for the world textile industry and guide the industry toward
sustainable development through win-win cooperation.”

Firstly, ITMF President said that we should stay committed
to common prosperity and open economy. Globalization is an
irreversible trend of history. However, affected by the pandemic
and geopolitics, some de-globalization forces are rising.

The report of UNCTAD shows that in the first quarter of
2022 the number of global new projects, cross-border acquisition
and merger activities and international financing projects dropped
by 21%, 13% and 4% respectively. It has been proved by history
and practice that openness and cooperation is the only way for the
world textile industry to find the best answers to its development.
Only openness and cooperation can bring the complementarity of

realme Design Studio partners
with Lakme Fashion Week

NEW DELHI, INDIA, SEPT. 21—

realme, the most trusted technology brand, has announced
the first-ever collaboration of realme Design Studio with Lakmé
Fashion Week for Season 2. The association of the world’s fastest-
growing, trendsetting brand with the country’s premier fashion
event, presents an elevated and in-depth exploration of trendy style
through world-class fashion concepts that further manifest realme’s
strong imprint in the realm of design and lifestyle.

Lakmé Fashion Week 2022 will be happening on ground in
Mumbai during the second week of Octaober.

In the March edition of FDCI X Lakmé Fashion Week this
year in New Delhi, realme had teamed up with renowned designers
Shantnu and Nikhil to present creative, sustainable, and eco-
friendly design features on Day 1. realme is excited to work with
Lakmé Fashion Week for the second season as it moves forward
and aspires to support emerging designers all around India. realme
will collaborate with a designer who ‘Dare to leap’ with avant-
garde and unconventional ideas and hopes to inspire a fresh wave
of young designers in India. Stay tuned for more!

Commenting on the development, Madhav Sheth, CEO -
realme India, Vice President - realme and President - realme
International Business Group, said, “As an industry pioneer, we
believe in consistently expanding the boundaries of innovation
through thrilling surprises. realme Design Studio was established
S EEURYOIT@ T ITEInElgl  to support the most recent design

in Polyester Fibers, trends and set trends across the
Tops and Filaments industry, as well as build
Yarn SD, products by engaging in local
Fvl?lbgiégt?cryft;(r)]r culture with the support of a
- strong young local team. Our
spinning from Japan, - . .
Korea, Taiwan and collaboration with Lakmé
South East, Europe Fashion Week for the upcoming
and USA. season is a statement of our
Contact: uncompromising design and

Eve Fabrics Pvt. Ltd. aesthetic ambition with a love
e\ @IEVE EllglaKelelyyl for extreme beauty.”
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industries, the compatibility of
markets and the diversity of
cultures into full play.

We will uphold the
multilateral trading system,

& For all your requirement
S in Linen/Flax Fibres, Tops
9 and Yarns Cottonised flax
& fibers for cotton spinning

Ganesh Jadhav
j-ganeshi@lenzing.com

Ein natural and bleached

deepen industrial cooperation
and promote the removal of
trade, investment, and technical
barriers. We will seize the
opportunity of RCEP to build
high-quality partnerships. Eve Fabrics Pvt. Ltd.
Industry associations will serve ckmody@evefabrics.com
as a bridge for international communication and industrial
connection, and as a platform for global cooperation on
specialization and branding, Mr. Sun Ruizhe

Secondly, ITMF Chief said that we should follow the science
and technology trend to foster innovative development. The new
round of scientific and technological revolution is leading the way
of global industrial transformation. Basic research sets the tone for
industry development patterns, values and core competence. We

Continued on Page 4
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RELIANCE

WELLKNOWN

RSWM

Pashupati Polytex

RIL - PSF ,
0.8 Semi Dull  114-25 POLYESTER 1/30 PV 65/35 208-00 Recycled PSF
1.0 Semi Dull  111-50 1/30 PC 48/52 (Combed/Hos) 310-00 Rates (Ex Factory)
1.2 Semi Dull  110-75 SEMIDULL — 80/72/2 FD ROTO 142 1/30 poLY 100% 185-00 Off-white MT 83
1.4 Semi Dull  110-00 PRODUCT CATONIC 1/30 VSICOSE Kharach 230-00 Black M.T 86
2.0 Semi Dull  110-00 80/108/MICRO 136 PRODUCT 1/30 Combed Cotton 100% (HOS) 395-00 Hollow H.S 95
80/72/ROTO 129 80/72/CAT ROTO ---- Hollow HNS 92
1.2 Super HT Brt116-00 75/72/SD ROTO 129 80/72/2CAT RO 2180 PV 05735 2300% Hollow HCS 100
1.2 SHT (OW) 119-75 25/36 HIM 198 130/DEN HM/GK - 2 S0PV 65/35 25900 oljow HCNS 98
; "7 2/30 PV 65/35 Dyed 285-00 pg) [ 1.4D 140
1.2 Opt. White 115-50 75/36 NIM 125 160/DEN DISCAT ---- ill Price i o ypropylens >
Ex Mill Price in Rs./Kg., GST Polypropylene 2.5 D 140
1.2 Super Black 121-25 TGO 150/108/SIM 116 BLACK and Frieght is additional Polypropylene 3D 139
1.4 Super Black 120-25 (P Ivest RM\ 150/48 NIM 114 PRODUCT
2.0 Semi DullTow131-50 | PQIYESIEr 150/48/2 ROTO 116 80/34/BLROTO 134 D t tt . - R k
20TBLTOW 14100 | .o 1 51 099022 | 150/48/ROTO 116 80/72/BLROTO 136 OmeS |C CO On yam prlCeS |n S per g
2.0 Super BlkTow 147-50 | o $1047 | 320/72ILIM 112 80/72/2 BLROTO 136 _ _
20/25TBL  113-25 | pra $870 | 320/72/ROTO 113 75/36 DDBNIM 129 Ne 20/1 Carded Hosiery Yarn 284.00 Ne 30/2 Carded Hosiery Yarn 322.00
RIL - POY MEG $513 FULL DULL 150/48/DDB HIM 121  Ne 20/1 Combed Hosiery Yarn 314.00 Ne 32/2 Combed Khnitting Yarn 364.00
Basic Price per Kg.  \. J/ PRODUCT 150/48/DDBNIM 119  Ne 21/1 Carded Weaving Yarn 284.00  Ne 32/2 Carded Hosiery Yarn 327.00
(Plus GST Extra) 5= PALLAVAA | 8¥/72FDROTO 142 300/96/DDBHIM 118  Ne 26/1 Combed Hosiery Yarn 326.00  Ne 40/2 Combed Hosiery Yarn 399.00
126/34 SD 105'50 LO—NGSZCS’LSJ; (VORTEX) Pisc'ai-mer:A||-prices/ra:tesinformation providedin Tec-oya:Tr?nd Ne 30/1 Carded HOSIery Yam 29900 Ne 30/1 Combed Comp Wg Yam 33900
122/72 SD 107-50 PILLING FREE Yarns in is provided for information purposes only and are only indicative. Ne 30/1 Combed Hosiery Yarn 329.00 Ne 40/1 Combed Comp Wg Yarn 379.00
250/48 SD 96-50 |VISCOSE. MICROMODAL AIthough_every rezflsonable effort is made to present current and k
51/14 SD 128-00 | TENCEL PV PC & '| laccurate information, Tecoya Trend takes no guarantees of any Ne 32/1 Carded Weaving Yarn 303.00 Ne 50/1 Combed Comp Wg Yarn 414.00
- SUIN kind of the published prices/rates. In no event shall Tecoya Trend :
160/72 Brt 103-25 ;glgﬁ(giglﬁ\zéggﬁp.com be held re§pons:ible or liable, directly or indirectly, for any prices/ Ne 34/1 Combed Hos!ery Yarn 344.00 Ne 16/1 Open End Yarn 204.00
235/72 Brt 96-25 |Mobile: 9190470 26711 rates provided in the newspaper. Ne 40/1 Combed Hosiery Yarn 354.00 Ne 21/1 Open End Yarn 219.00
RIL - PTY Ne 40/1 Carded Weaving Yarn 322.00 Ne 24/1 Open End Yarn 244.00
Ex-Factory ALOK INDUSTRIES <INGDOM | TEXVENTURES
Basic E”CGS TEXTURISED GREY |
(C':SreT'g Et f‘”d 50/72 SIM 180.00 | 150/144 SIM 125.00 (Rs. Per KG | Freight and GST — extra)
25/34 SD Hn\);lri)zs-oo 75/36 NIM KNITTING 133.00 | 150/216 SIM 127.00 100% Wet Spun LINEN Yarns
85/36 NIM 132.00 | 150/216X2 SIM 12700 158 NE/26NM SB -Rs. 1,100  23s NE/39NM SB —Rs. 1,650
75/34 SD NIM 124-00 ' ™" 21s NE/ 36NM SB ~Rs. 1,600
155/48 SD HIM 114-25  75/34 SIM 140.00|150/288 SIM 128.00 55 NE / 43NM SB ~Rs. 1,800 COTTON HEMP (45/55) Yarns
155/48 SD NIM 111-25  75/72 SIM 142.00 | 150/288X2 SIM 127.00 30s NE / 50NM SB —Rs. 2,400 7S count -Rs. 775 + GST
81/72 FD HIM 140-75 75/48 HIM 138.00 | 300/72 NIM 121.00 36s NE / 60NM SB —Rs. 3,700  11S count - Rs. 800 + GST
%ZCZ)SCSI,DDI ,IVIM 12(1);2 80772 HIM 139.001 300772 IM 123.00 100% Wet Spun HEMP'Y: ;flsg Couni - ES' g§8++GGSsTT
- 0 VWetT ospun arns coun - RS.
RIL - FDY 75/108 SIM 139.00 {300/96 HIM 124.00 156 NE/ 26NM SB _Rs. 1,300 30 count ~Rs. 1,150 + GST
Carton Ex-Factory ~ 75/108 HIM 141.00 | 300/96X2 HIM 125.00 215 NE / 36NM SB —Rs. 1,600 SB stands for Semi-bleach
Basic Prices 75/36 NIM BLACK DD 139.00 |450/96 HIM / SIM 126.00 - - - -
(Freight and 100/36 NIM 130.00 |300/96 NIMBLACK DD 12700 COtton Yarn Prices : Prices FOB Indian Port / LC at S|ght per kg
GST Extra) 100/108 SIM 135.00 [300/96 HIM BLACK DD 129.00 Ne 20/1 Carded Hosiery Yarn USD 357 Ne 30/2 Carded Hosiery Yarn UsD 4.05
70/36 SD 124-00 0144 SIM 140.00 | 220 EASY 175.00 Ne 20/1 Combed Hosiery Yam USD 3.95 Ne 32/2 Combed Knitting Yam USD 458
50/24 SD 131-00 ' "~ Ne 21/1 Carded Weaving Yarn USD 357 Ne 32/2 Carded Hosiery Yarn usD 4.11
50/36 Brt 129-00 150/48 SIM 125.00 {220 EASY BLACK 185.00 Ne 26/1 Combed Hosiery Yam USD 410 Ne 40/2 Combed Hosiery Yarn USD 5.02
75/36 Brt 117-00 150/48 NIM 123.00 | 150/48 NIM SBR 125.00 Ne 30/1 Carded Hosiery Yarn USD 3.76  Ne 30/1 Combed Com Wvg Yarn USD 4.26
150/48 Brt ~ 115-00 150/48 IM 125.00 | 150/48 HIM SBR 130.00 Ne 30/1 Combed Hosiery Yarn USD 4.14  Ne 40/1 Combed Comt Wvg Yam usD 4.77
(. 150/48 HIM 126.00 1300/144 SIM SBR 129.00 Ne 32/1 Carded Weaving Yarn USD 3.81  Ne 50/1 Combed Comp Wvg Yarn USD 5.02
Ne 34/1 Combed Hosiery Yarn USD 4.33  Ne 16/1 Open End Yarn USD 257
148/48 HIM 127.00 300/144X2 SIM SBR 130.00 \e 40/1 Combed Hosiery Yamn USD 4.45 Ne 21/1 Open End Yarn usD 2.75
150/300 TWISTED 141.00 (4507192 SIM SBR 131.00 Ne 40/1 Carded Weaving Yam USD 4.05 Ne 24/1 Open End Yam USD 3.07
150/48 NIM BLACK DD 129.00 | 78/72X2 HIM FD 148.00
s oo el 0. COTTON CORPORATION OF INDIA
150/108 SIM 126.00 |80/72 SIM FD 150.00
J 150/108 HIM 127.00 180/72X2 SIM FD 152.00 COTTON PRICE LIST - 2021-22 STOCK
- Branch Variety Parameters Price
TEXT I I— E WO R I— D - M um bal Staple Length Micronairee Rs. per Candy
RUNNING QUALITY LIST AURANGABAD H-4 MOD 28 3.5-4.7 95500
Quality Width HSN WT WTGSM Yarn Weave Price . -
Y-1 22 4.5-7.0 87000
07X07/68X38 63 sgoogdlez 625 L'ggIR OE X OE DRILL Ex-lﬂgl oNTIR MECH MOD 20 ot oo
10X06/76X28 63 520912 520 322 OE X OE DUCK gg HUBLI MECH MOD 28 3:5-47 95500
10X10/40X36 63 520812 310 194  OE X OE PLAIN 62
10X10/68X38 63 520912 435 272 OEXOE DRILL g7 KALAMBOLILOOSE LINT (MIXVARIETIES) 83400
16X08/84X28 63 520912 365 226 OE X OE DUCK 76 FLOOR PRICE FOR E-AUCTION - AS IS WHERE IS BASIS _
16X12/84X26 63 520812 310 194 OE X OE DUCK 67 Branch Variety Crop Year Floor Price
16X12/96X48 63 520912 415 259 OE X OE DRILL 91 (Rs. per candy)
16X12/108X56 63 520912 470 294 OE X OE DRILL 102 Indore Sample Bales 2019-20 e
16X16/60X56 63 520812 295 184 OE X OE PLAIN 70 Auranogabad Sweepage Bales 2019-20 @ emeeeee
g pag
2/20X10/40X36 48 520812 236 194  OE X OE PLAIN 55 Rajkot sample Bales 2019-20 e
JI0MOX & S0g12 30 104 OEXOE  PLAN 76 Vel SampleBale 20021
20X16/108X56 63 520912 355 222  OE X OE DRILL 8t :weepage Ea:es ;8;8'51 """"
20X20/52X48 67 520812 218 128  OEXOE PLAIN 55 =unir eepage bales e T
20X20/60X50 63 520812 225 141  OEXOE PLAIN 57 ~ Mahabubnagar  Sample Bales 2020-21 e
20X20/60X56 120 520812 455 149  OE X OE PLAIN 115 _ Sweepage Bales 2020-21 e
20X20/60X60 50 520812 194 153 OE X OE PLAIN 51  Hubli Sample Bales 2020-22 e
20X20/60X60 63 520812 245 153 OE X OE PLAIN 61 Sweepage Bales 2020-21 e
20X20/60X60 67 520812 260 153 OE X OE PLAIN 65 Bhatinda Water Affected 71070 —
(Exmill Price/Kqg)
Counts 100% 100% 100% Cotton 100% Lenzing Cotton/Modal Supima/ 100% Poly Poly/Cot Tencel Tencel 100% 100 PV
Viscose Lenzing Livaeco Viscose MicroModal 5% MicroModal Bamboo  Vis LLT (12%) LF/Cot Birla Poly LTT
12% EcoVero 12%  12% 52/48 (5%) 12% 5% 12% LLT5% 12% 50 MM 12% 12% 12%
RING LLT RING LLT LLT RING RING LLT  52/48 60/40  52/48  RING 60/40 65/35 STD  LF 48/52 RING LTT LLT
20/1- 212 207 250 250 240 315 390 390 380 395 300 290 250 325 385 410 355 165 190
24/1- 217 212 255 255 245 320 395 395 385 390 305 295 255 330 390 415 360 170 195
30/1- 222 217 260 260 250 325 400 400 390 395 650 310 300 260 335 395 425 365 175 200
34/1- 232 227 270 270 260 335 410 410 400 405 665 320 310 270 345 405 435 375 185 210
40/1- 252 247 290 290 280 355 430 430 420 425 690 340 330 290 365 425 455 395 205 230
DYED
Counts VISCOSE BLACK LLT** (12%) ECOVERO BLACK LLT ** (12%) Counts VISCOSE MELANGE** (12%)
20/1- 250 280 Light Medium Dark
24/1- 255 285 20/1- 255 262 270
ggﬁ' ggg ggg 24/1- 260 267 275
O/L ” 30/1- 275 282 290
- 5 345
34/1- 290 297 305
*LLT--Longlasst(MVS) (77 7)) aoi- 320 327 335




KEN ENTERPRISES
Ichal karanji (prices excluding GST)

Quality Weave Composition Ex-Mill

Rate/Meter
100s x 100s / 227 x 150 - 63" 4/1 Satin  100% Cotton 170.00
100s x 100s / 92 x 88 - 63"  1/1 Plain 100% Cotton 80.00
80s x 80s/170x 120 - 63"  1/1 Plain  100% Cotton 118.00
80s x 80s /92 x 88 - 63" 1/1 Plain  100% Cotton 74.00

70s x 90s / 92 x 104 - 63"
60s x 60s /92 x 88 - 63"
60s x 60s/92 x 88 - 67"

1/1 Plain  100% Cotton 91.00
1/1 Plain  100% Cotton 67.00
1/1 Plain 100% Micromodal 88.75
50s x50s /132 x 72 - 63" 1/1 Plain  100% Organic Cotton 99.50
40s x 40s / 124 x 72 - 63" Dobby 100% Viscose 72.25
20s x 10s/ 100 x 48 - 63" Oxford  100% Cotton 111-50

KENNIGTON INDUSTRIES

Price per Kg. - Ex- Bhiwandi

220/1 Poly Virgin 142+GST
24/1 Poly Virgin 144+GST
30/1 Poly Virgin Indonesia 146+GST
30/1 Poly Virgin Indonesia 147+GST, Ex-Ludhiana
40/1 Poly Virgin Indonesia(Waterjet, Knitting) 175+GST
40/1 Poly Virgin China (Knitting/ Weaving)160+GST
30/1 Poly Black 146+GST
30/1 Poly MJS /Airjet On Order
20/2 Poly Vertex 150+GST
38/1 Poly Recycle 143+GST
50/1 Poly Recycle 154+GST
30/1 PV 65/35 (China) 174+GST
40/1 PV 65/35 (China) 198+GST
40/1 poly Magic slub (45 kg) 182+GST
40/1 PV Magic Slub 197+GST
30/1 Viscose Vortex 208+GST
30/1 Viscose Imported (Full weight) 212+GST
40/1 Viscose 233+GST
30/1 Viscose Slub 220+GST
30/1 Viscose Slub VIP 210+GST
2/40s Viscose TFO 255+GST

All above rates are subject to reconfirmation.

DIAMOND TEXTILE

AHMEDABAD

100% Cotton Yarns

Quiality Price per Kg*
30/1 Karded Weaving 330-00
40/1 Karded Weaving 350-00
30/2 Karded Weaving (18 TPI) 360-00
40/2 Karded Weaving (21 TPI) 390-00

100% Cotton Grey Fabrics

Quality Price per Meter*
40 Combed*40 Combed- 132*72 - 63" - 1/1 98-00
40 Combed *40 Combed - 132*72 - 63" - 2/1 98-00
40 Combed *40 Combed - 124*70 - 63" - 1/1 95-00
40 Combed *40 Combed - 124*70 - 63" - 2/1 95-00
40 Combed *40 Combed - 120-64 - 63"-1/1 ==
40 Combed *40 Combed - 112-70 - 63" - 1/1
Company also Supplies BCI/Organic Certified Fabrics & Yarns
* All rates are Ex-mill Basis

MUMBAI, SEPT. 21—

Aza Fashions is one of the
top luxury Apparel and Fashion
retailers in India, offering an
expansive selection of bridal
couture, festive fusion,
contemporary apparel, and
accessories for women, men, and
kids. A pioneer in the Indian
luxury fashion space since 2005,
it showcases the latest collections
by some of India's most talented
and acclaimed designers,
including Sabyasachi, Manish
Malhotra, Anamika Khanna,
Rohit Bal, Tarun Tahiliani, Anita
Dongre, Gaurav Gupta, Anju
Modi, Anushree Reddy, and
many more.

As a part of this
engagement, Aza aimed to create
a better shopping experience for
customers on its e-commerce
website. One major challenge
faced by its website was they
wanted to load image-heavy

TECOYA TREND, THURSDAY, SEPTEMBER 22, PAGE 3.

Aza Fashions Partners with N/-The Nitrogen Platform

pages quickly even in remote
areas and keep infrastructure
costs down. Their challenge was
mainly related to the website.
Amid the post pandemic period,
they also wanted to tap the
website traffic during the peak
shopping season and increase
conversions.

For starters, N7 The
Nitrogen Platform is an omni-
channel performance optimizer
developed exclusively for digital
retailers to improve Customer
experience by enhancing speed,
scale and security for web and
mobile applications while saving
on infrastructure costs. It
seamlessly works with all
commerce platforms making its
clients' storefront available in
peak traffic for any location,
device, and platform at Zero
Installation, Zero Code Change
and Zero hardware to buy.
Worldwide, a strong platform

was urgently needed to help
create a world-class user
experience on the website due to
the post-pandemic increase in
traffic to eCommerce and e-
retailers globally. The platform's
Al driven Optimization allowed
Aza Fashions to reduce image
sizes, improve quality, and speed
up application delivery, reducing
load times as customers scroll
through product pages.

Aza Fashions CEO, Vipul
Bathwal says, "We had been
looking for a stable, robust
solution for our website as more
and more customers are visiting
our website, exploring it on daily
basis. We wanted to address the
page load time issues, create an
enhanced experience for them
and subsequently, increase
conversions. After a few trials,
we found N7 The Nitrogen
Platform's Al driven Image
Optimization feature to be

perfect." On this occasion, N7 -
The Nitrogen Platform CEO
Manoj Bubna explains, "With
Nitrogen, we've noticed a
significant boost in their site
performance, which helps Aza
Fashions compete more
effectively in a sector where
delivery time is essential. They
are far more prepared than their
competitors and deliver a
seamless and exceptional
customer experience." About Aza
Fashions Aza Fashions is one of
India's premier retailers of
luxury goods, providing a wide
range of bridal couture, festive
fusion, modern clothing, and
accessories for women, men, and
children. Since 2005, they have
been a pioneer in the Indian
luxury fashion industry. It
features the most recent
collections from the country's
most celebrated and skilled
designers.
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ADB cuts India's GDP growth forecast for FY23 to 7%

NEW DELHI, SEPT. 21-
(PTI)

The Asian Development
Bank (ADB) has slashed India’s
economic growth projection for
2022-23 to 7 per cent from 7.2
per cent earlier, citing higher
than expected inflation and
monetary tightening.

per cent year-on-year in the first
quarter of 2022-23, reflecting
strong growth in services, ADB
said in a supplement to its
flagship ADO report on
Wednesday.

"However, GDP growth is
revised down from ADO 2022's
forecasts to 7 per cent for

and 7.2 per cent for
FY2023 (ending in March 2024)
as price pressures are expected
to adversely impact
domestic consumption, and
sluggish global demand and
elevated oil prices will
likely be a drag on net exports,"
it said.

tecoya@gmail.com

India's economy grew 13.5

GREY CLOTH

PEE VEE TEXTILESLTD.

100 % COTTON GREIGE FABRIC

(ALL COMBED COMPACT YARN)

Weave Ex BCI
Rate Rate
+GST

2/1 118.00 121.00

Quality

30 Compact x 30 Compact /124 x 64 - 63"
40 Compact x 40 Compact/120x 96 - 63" 1/1 111.00 114.00
50 Compact x 50 Compact/132 x 80 - 63" 1/1 98.00 101.00
STRETCH GREIGE FABRIC
Weave Reeed Ex
Rate
+GST
30 Comp x 20 K Spandex (70d) / 160 x 90 GOL Dobby 73" 216.00
40 Comp x 30 Cw + 30 Cw Spandex (40d) / 160 x 80 GOL Dobby 73"160.00
40 Comp x 30 Cw Spandex (40d) / 88 x 72 GOL 1/1 74" 114.00
JACQUARD DESIGN GREIGE FABRIC
Weave Reeed Ex
Rate
+GST
Jacquard 65" 148.00

Quality

Quality

50 Comp x 50 Comp / 144 x 94 (On Loom)
With Name Writing Jacquard Selvedge
60 Comp x 60 Comp / 110 x 88

With Name Writing Jacquard Selvedge

Quality

Jacquard 67" 125.00
Weave Reeed Ex
Rate
+GST
CUT-CORDUROY GREIGE FABRIC
200E x 20 K Spx (70D)+20Visc / 68 x 104 (1:2) Corduroy 78" 157.00

40 Comp x 30 Comp / 84 x 130 Corduroy 66" 147.00

Printed, Published and Edited by Rakesh L. Sharma on behalf of
TECOYA TREND PUBLICATIONS PVT. LTD. from D-66,
Oshiwara Industrial Centre, Andheri Malad Link Road, Mumbai 400 104
and Printed at TECOYA TREND PUBLICATIONS, D-66, Oshiwara
Industrial Centre, Andheri Malad Link Road, Mumbai 400 104
Registered with Office of the Registrar of Newspaper for India
Registration Number: 20682/1970

FY2022 (ending in March 2023) #

The tricks to tracking fashion
trends thru soclial media

If you’re like many and wonder why certain trends like “Y2K
fashion” or “power bohemian florals” seem to blow up out of
nowhere, you can thank social media. While it’s great to realize
where these trends originate, it might be harder to figure out how
to harness online inspiration and channel it into actual fashion
offerings.

As Fashion Snoops (FS), a consumer insight and trend
forecasting company, recently pointed out in a webinar titled, “How
to Track Trends Using Social Media,” trends are increasingly
dictated by consumers and influenced by multiple sources — from
niche influencers and internet-first brands to celebrities and
designers.

“Whereas the traditional adoption rate of a trend used to be
somewhere around one to two years, today’s trends can go viral in
just a few weeks and have a varied shelf life of several years, to
only a couple months or even a week,” explained Fashion Snoops’
Jenna Guarascio, vice president, content strategy. “Not only are
brands now required to react differently, but they’re also required
to anticipate and interpret trends for future assortment. If you know
where and how to look, social media can be leveraged to help you
better predict your consumers’ expectations and make more
informed decisions at each stage of the product development
process.”

Guarascio advised brands to define and segment the different
types of profiles they want to follow. For example, while it’s
important to track celebrities, it’s also important to look at brands
and people that are either ahead of the curve or are more niche and
outside a mass market sensibility. It’s also important to know what
to track in order to identify whether a brand is at the peak of its
popularity or whether it could be used for future assortments or
brand strategies. But the most important factor, she says, is knowing
why these trends are happening.

“How are consumer expectations changing and why are they
driving that new product desire?” Guarascio asked. “The answer is
what we at FS call cultural sentiments, which we identify at the
beginning of each seasonal forecast to really set the pathway of
what to expect from a product and design perspective. The
sentiments are just the starting point, as there are various sources
and influences that follow and define a trend throughout its
lifecycle.”

Sentiment around social media’s influence on style varies,
too. When asked for their fashion inspo sources, 33 percent of
women and 26 percent of men cited social media, according to the
Cotton Incorporated 2022 Lifestyle Monitor™ Survey. That
percentage leaps to 50 percent among consumers aged 13-to-24,
and remains high at 40 percent of those aged 25-t0-34. It dips to 25
percent among the 35-to-54 year olds, and drops to 9 percent among
those aged 56-to-70.

Among the younger sets of consumers, social media is the
second-most popular influence behind what they already own and
like (67 percent), according to Monitor™ research.

The most popular sites for fashion ideas are Instagram (73

percent), TikTok (52 percent), Facebook (49 percent), YouTube (45
percent), Pinterest (42 percent), Snapchat (23 percent), Twitter (22
percent), and Tumblr (5 percent), according to the Monitor™
research.

Among Gen Z consumers, Instagram is the favorite (78
percent), followed by TikTok (71 percent), Pinterest (49 percent),
YouTube (40 percent) and Snapchat (23 percent), according to
Monitor™ research. Facebook comes in at just 17 percent, followed
by Twitter (14 percent), and Tumblr (3 percent).

Interestingly, YPulse, a Gen Z- and Millennial-focused market
research firm, found the fashions that are trending on TikTok’s
For You Page aren’t always what’s worn in in real life. More than
half of 13-t0-39 year olds told YPulse they have worn an outfit
purelyto take a picture or video for social media. Nearly two-thirds
(61 percent) say their style on social media is how they want others
to perceive them. And quarter of young people say they have worn
comfortable clothes to a location only to change their outfit for a
social media shoot.

YPulse also discovered that although younger generations
“may seem like their shopping decisions revolve solely around the
latest #core, their go-to style remains pandemic-chic: casual and
comfortable.” Nearly half (47 percent) say their social media style
is different from their day-to-day. In fact, comfort continues to rule
their everyday wardrobe choices, “which is why mom jeans and
sweats continue to be offline uniforms.” Most of those surveyed
(74 percent) say their everyday style is ruled by comfortable “basics,”
and two-thirds say they would consider their favorite sweats part
of a dressed-up look if it was styled correctly — continuing the
relevance of loungewear.

A further heads up for brands: Consumers aren’t likely to
purchase directly from social media. So far, about 20 percent of all
consumers have bought a product off social media by clicking a
link or image, according to the 2020 Monitor™ data. Those aged
35-to-55 are mostly likely to do so. Looking forward, just 30 percent
say they’re likely to buy an item directly from the social media
platform where they first spotted it.

After Guarascio explained the genesis and lifecycle of a
fashion trend on social media — such as Barbiecore, defined by a
range of pink hues in clothing and accessories — it became clear
some of these “viral” trends have actually grown over time, with a
legion of influences bringing them to the fore. Additionally, the
weight of a hashtag can give legs to a look that has already been
around (think coastal grandmother). And pop culture can accelerate
a trend although it’s not typically the initial manifestation.

“Trends are no longer linear,” Guarascio said. “They’re a
multi-layered ecosystem. Social media can influence a trend at
various stages of the lifecycle, sometimes reactivating or extending
its relevance. There’s normally a lot that’s going on underneath
that layer that’s speaking to more of what consumers are feeling
and what they’re expecting or needing. From that standpoint,
understanding consumer needs and expectations really helps to
define a clear and predictive path.”
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Textile industry should stay committed to the carbon peaking
and carbon neutrality goals to promote green development

Continued from Page 1 Col 6
will put more efforts on basic research and boost innovation in key
areas such as advanced fiber, equipment and technology,
emphasizing all-round cooperation of qualified personnel, tools and
technology. At present, almost half of the over 5500 mature
disciplines in the world has the characteristic of interdisciplinary
fusion, and innovation tends to be a fusion of high differentiation
and high integration. We will facilitate integrated innovation,
speeding up the application of digital, material, manufacturing,
biology and energy technologies in the industry. We will strengthen
transnational and crossover cooperation to break down the barriers
on innovation and release development potential. We will facilitate
market-oriented innovation, which is driven by market demand
and in return leads the market demand. In the meantime, we will
build public service platforms for the joint work of global enterprises,
universities, and research institutes. We will give stronger protection
to intellectual property rights to create a pleasant environment for

Prices down

By Cotton Man
MUMBAI, SEPTEMBER, 21—
The cotton continued to trade at declining trend across all
markets today.

Quality Rate
Arrival in Bales
State Wise
NORTH ZONE (RATES IN MAUND)
Punjab
September Delivery J-34 SG 7450
Ocotober Delivery J-34 SG 7150
November Delivery J-34SG - 500
Haryana
September Delivery J-34 SG 7350
Ocotober Delivery J-34 SG 7150
November Delivery J-34 SG 7050 3500
Rajasthan
September Delivery J-34 SG 7450
Ocotober Delivery J-34 SG 7150
November Delivery J-34SG e 200
Lower Rajasthan H-4 27-28 mm = -------m-mmmeee-
in bales H-4 28.5 mm 74500-77000 500
CENTRAL ZONE (RATES IN CANDY)
Gujarat
V-797 (Kalayan) 22 mm  54000-55000
NEW SEP - S6 29.0 mm 77000-78000
NEW OCT - S-6 28.5 mm 73000-74000 2500
Maharashtra
MECH 1 - 29 mm (RD 74) 78000-79000
MECH 1-29 mm (RD 75) 77000-78000
MECH 1-30 mm (RD 75) 80000-81000
MCU-5 (Sillod) 31 mm 81000-82000 1800
Madhya Pradesh
Ready Deli - MECH-1 29 mm RD 74 78000-79000
New - MECH -1 29 mm RD 75 77000-78000
MECH -1 30 mm RD 75 80000-81000
DCH-32 33-35 mm 88000-92000 1000
SOUTH ZONE (RATES IN CANDY)
Andhra Pradesh
Bunny/Brahma (Adilabad) 29-30 mm 78000-81000
New -MECH - 1 (Warngal) 29-30 mm 7600-810000
New - MCU-5 (Guntur) 29 to 31 mm 77000-81000 2000
Karnataka
Bunny/ BT 30-31 mm 77000-79000
MCU-5 30 mm 80000-81000
DCH-32 33-35 mm 89000-93000 1500
ORISSA
MCU-5 30 mm 82000-83000
MCU-5 31 mm 83000-84000 Nil
Total Arrivals 13,500

Indian Cotton Federation

(Per Candy 2021-22 Crop)

V-797 (Guj) 55000 MCU-5 (AP) 83500
J-34 (RG) (Punj) 71475 DCH-32 (Karna) 96000
MECH-1/H-4 (MP) 82500 MECH -1 (Maha) 82500
Sankar-6 (Guj) 81000 #
COTTON ASSOCIATION OF INDIA
State Staple Mic Per
Candy
P/H/R- 1CS-101 Below 22mm 5.0-7.0 53500
P/H/R-ICS-201 (SG) Below 22mm 5.0-7.0 54200
GUJ-ICS-102 22mm 4.0-6.0 55000
KAR-ICS-103 23mm 4.0-5.5 60100
M/M(P)-1CS-104 - 24mm 4.0-55 74200
P/H/R(U)-1CS-202 (SG) 27mm 35-4.9 71200
M/M(P)/SA/TL-1CS-105 26mm 3.0-3.4 67000
P/H/R(U)-ICS-105 27mm 35-49 71800
M/M(P) /SA/TL/G-1CS-105 27mm 3.0-3.4 69000
M/M(P)/SA/TL-1CS-105 27mm 35-4.9 73000
P/ H/R(U)-1CS-105 28mm 35-49 73100
M/M(P)-1CS-105 28mm 35-4.9 75000
SA/TL-ICS-105 28mm 3.8-4.2 75200
GUJ-ICS-105 28mm 3.8-4.2 75000
R(L)-1CS-105 29mm 3.7-4.9 74500
M/M(P)-1CS-105 29mm 3.8-4.2 78500
SA/TL/K-ICS-105 29mm 3.8-4.2 78700
GUJ-ICS-105 29mm 3.8-4.2 87000
M/M(P)-1CS-105 30mm 3.8-4.2 80000
SA/TL/K/O-ICS-105 30mm 3.8-4.2 80300
M/M(P)-1CS-105 3Imm 38-42 -
SA/TL/K/TN/O-1CS-105 3lmm 3.8-4.26 --------
SA/TL/K/TN/O-1CS-106 32mm 35-49 -
M/M(P)-1CS-107 34mm 3.0-3.8 85500
K/TN-1CS-107 34mm 3.0-3.8 88500
U.S. Futures Daily Cotton Market
20 September 2022
Contract Open* High Low Close * Settle Change
Oct'22 9539 9539 94.01 93.54 9354  -4.00
Dec'22 96.05 96.54 93.12 93.12 9333 -271
Mar 23 93.24  93.50 90.25 90.25 90.45 -2.60
May 23 91.25 91.45 88.48 88.48 88.58 -2.45
Jul'23  88.45 88.56 86.00 86.00 86.02 -2.12

* Open and Close prices reflect the first and last trade in the market
and do not correlate to any opening or closing period
Cotlook A" Index : 121.25

innovation.

Thirdly, we should embrace digital economy and advocate
integrated development. The fast-growing and prevailing digital
economy has become a new engine for the world economy. The
data suggests in 2021 the added value of digital economy in 47
countries was 38.1 trillion USD, a year-on-year increase of 15.6
%. The textile industry is shaping a new development pattern driven
by data, cloud computing and digital platforms.

We will take the industrial internet platform as a priority,
driving progress in digital management, platform-based designing,
intelligent manufacturing, network-based collaboration,
customization and service-based development. New digital business
models such as social, livestreaming and cross-border e-commerce

are welcomed and encouraged.

We need to hold the business opportunity of Metaverse and
explore the potential value of the textile industry in virtual space.
We need to get adapted to the new rules and regulations in digital
economy to ensure the safe development of the industry, Mr. Sun

Ruizhe emphasised.

Fourthly, we should stay committed to the carbon peaking

and carbon neutrality goals to promote green development. Joint
action on climate change has become a global consensus. According
to the statistics, by 2021 there have been 136 countries and 115
regions that put forward the carbon neutrality goal. New rules and
regulations for green development are changing the industrial
competition advantages and cost structure. Looking into the future
we must follow the principle of “common but differentiated
responsibilities”, and undertake the obligations based on different
industry development stages. We will be truth-seeking and practical,
walk the talk, and take account of both short-term interests and
long-term development. We will focus on low-carbon green
technology and its application to build a green industrial chain,
develop green products and set up green factories. It is also
important to gear new rules and regulations for green development

to the international standards.

We will explore the ways for mutual recognition of carbon-
emission statistics based on industrial situations. More efforts will
be put on developing green markets with green products, and
encouraging responsible and sustained consumption, ITMF

President added.

Fifthly, Mr. Sun Ruizhe said that we should stay committed
to the people-centered and responsible growth. The textile industry
respects and protects human rights, and takes human rights
development driven by industrial development as its core value.
The long and comprehensive textile industrial chain connects
developed economies with less developed areas. The industry will
continue to play its role in closer South-South and South-North
cooperation to achieve the UN sustainable development goals.

We will work harder to ensure the healthy development of
small and medium sized enterprises so that they can contribute
more to people’s employment and better life. We will promote well-
rounded human development by offering better opportunities and
room for growth. We adhere to the principle of openness,
transparency and non-discrimination, and call for the equitable
growth and social inclusion. We will strengthen the protection of

women’s interests, he said.

#

Chairman KVIC visits
PMTC, KVIC,
Pampore & Pulwama

NEW DELHI, SEPT. 21—

Mr. Manoj Kumar,
Chairman KVIC visited
Kashmir valley today. During
this visit Mr. Manoj Kumar
called on LG at Raj Bagh where
he discussed about various
initiatives taken by KVIC for the
people of J&K in the form of
various schemes implemented by
KVIC.

He also paid his maiden
visit to Product cum Marketing
cum Training center (PMTC)
Pampore, Pulwama, South
Kashmir, which since inception
has provided trainings in various
trades like cutting & Tailoring,
Embroidery especially for
women folk.

Mr. Manoj Kumar shared
that these artisans have
undergone training at PMTC
Pampore & these improved
implements will help them to
reduce drudgery in their work
and will make them self-reliant.

He also shared that the
schemes of Ministry of MSME,
Govt. of India implemented by
KVIC are for empowerment of
the local artisans and youth and
KVIC will strive to work for
creating  self-employment
opportunities in the State he has
given a slogan Har Hath Ko
Paisa — KVIC ki Scheme Se.

Mr. Manoj Kumar also
interacted with the artisans and
motivated them to work
diligently. Inauguration of newly
built Gandhi Park at PMTC
Pampore was also done by
Chairman KVIC. This Gandhi
Park is dedicated to Gandhi’s life
and contains all important
milestones of Gandhi Ji’s life.
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Karl Mayer sells first indigo
dyeing line to Argentina

MUMBAI, SEPT. 21—

Karl Mayer has placed its
first PRODYE-S on the
Argentinian market. The
premiere unit for indigo dyeing
wentto ENOD S.A., based in La
Rioja. It is part of an investment
project with which the company
of the national CLADD group
has expanded its existing plant
with a new 10,000 m2 warehouse
and built a new production hall
for weaving. The project is of
overarching scope. The
expenditure, worth 36 million
dollars, has created around 330
direct jobs and set a sign.

ENOD is one of the
companies that did not get
discouraged by the economic
policies during the short four-
year interregnum of Mauricio
Macri. As recently as 2019, the
Ministry of  Production
recommended that domestic
textile producers relocate their
manufacturing to Vietnam and

From Tecoya NewsDesk
China and re-import the goods
produced under their own brand.
ENOD has stayed. The
manufacturer took risks and
invested.

The importance of his
expansion step is shown by the
prominent line-up of speakers
during the celebrations for the
inauguration of the new
operating units. President
Alberto Fernandez was among
those who attended the event on
June 30, 2022.

Latest technology for
growth and independence

ENOD's new weaving mill
was created by investing in a
property of the ARISCO factory
recovered from the provincial
government. In addition to the
capacities for the production of
woven garment fabrics, it
includes an indigo dyeing plant.

The plant technology
required for denim warp
preparation was ordered from

Karl Mayer. The renowned
textile machinery manufacturer
supplied a PROSIZE sizing
machine and its PRODYE-S
indigo dyeing machine to La
Rioja. The two bestsellers in the
denim sector convinced with
their excellent price-
performance ratio.

"We are pleased to be able
to contribute with our technology
to the market expansion of our
customer and to the
strengthening of the national
economy,” said Stefano Agazzi,
the denim specialist of the Karl
Mayer Group. With the new
state-of-the-art capacities, denim
can be produced in the country
itself, so it no longer has to be
imported.

The 102  weaving
machines are expected to
produce 1.4 million m of fabric
per month, and 1 million m of
fabric will be dyed in the dyeing
plant.

Loss and damage will be major topic for dliscussion
at upcoming COP2/: Bhupender Yadav

NEW DELHI, SEPT 21-(PTI)

"Loss and damage™ due to
climate change will be a major
topic for discussion at the 27th
Conference of Parties to the
UNFCCC in Egypt in November,
Union Environment Minister
Bhupender Yadav said here.

Addressing an event
organised by the Federation of
Indian Chambers of Commerce
& Industry here, he said the
maximum impact of the climate
crisis is being borne by the
countries which have no role in
global warming.

"Loss and damage will be
a major topic for discussion at
COP27 at Sharm EI Sheikh in

Egypt in November this year," he
said.

The social and financial
impacts of climate change that
cannot be avoided are referred to
as 'loss and damage'.

According to the World
Resources Institute (WRI), "loss
and damage" is a term used in
UN climate negotiations to refer
to the consequences of climate
change that go beyond what
people can adapt to, or when
options exist but a community
doesn't have the resources to
access or utilise them.

Loss and damage is
generally understood to result
from both extreme weather

events like cyclones, droughts
and heatwaves, and slow-onset
changes - such as sea level rise,
desertification, glacial retreat,
land degradation, ocean
acidification and salinization.

Poor and developing
countries have been pushing for
serious discussions on ‘'loss and
damage' at the global level to
support their recovery and to
prepare for the future.

Yadav said India is one the
few countries which have
achieved the target set under the
Paris Agreement with regard to
increasing the use of non-fossil
fuels.
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