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Status-quo of China’s Textile Industry
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I I Resilience and vitality of China’s textile industry REZE TIVHIFIES;EHD

The Covid-19 epidemic has brought severe impact on both the supply end and demand end of the global textile & apparel industry.

China’s textile industry suffered but leads the recovery, and shows sufficient resilience and strong vitality in ensuring product supply.
BISX2RGRIREIETHIRERTEPE, PFEHATIFESEEENERESS, FE~mits, FMBEXHIMESED.

In Jan.-Sep., 1~9H In Jan.-Sep., 1~9H In Jan.-Aug., 1~8 A

The industrial value-added of major textile enterprises dropped The T & A exports increased 9.4% y-o-y to US$ 215.78 bil. Major textile enterprises’ revenue down

4.6% y-o-y, further picking up 0.9 percentage point compared with The textiles export rose 33.7% to US$ 117.95 bil., while that 13.4% from a year earlier; profits down

Jan.-Aug. period. of apparel dropped by 10.3% to 97.83 bil. 14.2%.

5 TUASIHERL Fi4.6%, 1-8BEF 0.91MNES H. SRR H2157.8{2355T, FECIEK9.4%., HAP, HRMm SEREL SR ENNBELLRI13.4%;
1179.5{257T, 18i<33.7%, IR3=978.31Z3%5T, Ti%10.3%. FiEREELRD14.2%.

Production maintains Domestic market Investor’s confidence Operation sees improved

Export rebounds

steady recovery keeps recovering S O remains low quality and performance
EEFRISREIRE AR HIAHESEH = ITIHS RS UMIPATE BT R BFRE
In Jan.-Aug., 1~8H In Jan.-Sep., 1~9H
The retails of clothing , head & foot wear, knitted goods by major The investment in fixed-assets of the textile industry saw a 20.4-percent
retailers dropped 15.0% y-o0-y, narrowing by 4.6 percentage decline year-on-year.
points lower than the first half. YT EE SR B SR AR LR 20.4%,
LERGIAERAREEE. SHRRTEMELLTE15.0%,

PEIBI L FIUCF4.6 N B DR,
Online sales turned negative growth to positive growth and the online sales of clothing commodities picked up 1.1% year-on-year;
Taobao marketplace data show that online turnover of apparel and shoes & hats amounted to CNY 55.6 billion in this July, up 74% year-on-year.
e LIEBLMERANIE, £EN LEFREMTEMEIER1.1%, BERFEIEER, 7HREERS ERAIERITHARIS56/Z7T, BB T74%,

Source : General Administration of Customs People's Republic of China, China National Textile and Apparel Council

HHERIR: FEBXEE, PEHFLATIERES



Responsibility and tasks of China’s textile industry REIZ5R TIVAI=(ES5$EY

O The changing landscape of global textile and apparel trade EAFERAIH B LGN IREDR ZEE

World top 10 exporters in 2019 20194 HR 4540701103 World top 10 apparel exporters in 2019 20195 R EZEH 81102

Ranking Country/region Export (bil. USD) Share in total (%) Y-o0-y change in 2010-2019 (%) Ranking Country/region Export (bil. USD) Share in total (%) Y-o0-y change in 2010-2019 (%)
HER ExR (X) HOSH (HzZEx) HOBE (%) 2010-2019FEBRESLE (%) He= ExR (#X) HOH (Hzsm)  BOME (%) 2010-2019FETHESEL (%)

1 Chinadh[E 120 39.2 5 1 Chinafi[E 152 30.8 2

2 EUBRER 66 21.7 0 2 EUERER 136 27.6 4

3 IndiaEE 17 5.6 3 3 Bangladesh & INKL 34 6.8 10

4 USAZEEH 13 4.4 1 4 Vietnam#Eg 31 6.2 13

5 Turkey+ HE 12 3.9 3 5 IndiaEIE 17 35 5

6 ROKEHE 9 3.0 -2 6 Turkey T HE 16 3.2 2

7 Vietnam#dg 9 2.9 12 7 Hong Kong, ChinaFEIE & 12 2.4 -7

8 Taiwan, ChinaFHEI&Z 9 2.8 -1 8 UKZEE 9 1.8 6

9 Pakistan B EHIE 7 2.3 -1 9 IndonesiaEllfé 9 1.7 3

10 Hong Kong, ChinaFREIE & 6 2.0 6 10 CambodiaBRifize 9 1.7 12

Source: WTO. #¥iEskiE: tHRBRSZHEA,

O China’s textile industry contributes to global epidemic control HIEZ54A T H{REE REEimEfEHEE R0
China’s export of epidemic prevention materials FHEIFGEYE L OESR Main destinations of China’s exported epidemic prevention material FHEHEE HOFHER

Mar. 15 — Sep. 6 , more than 1.4 bil. protective suits

3A15HZE9R6H, MFREOHE (124

To Japan

357.53

( > 200

E Jan. - Jul., US$ 7.81 bil. mask from China,  Jan. — Aug., 357.53 bil. yen mask from China, Jan. - Jun., 13.63 bil. euro mask from
Mar. 15 — Sep. 6, than 151.5 bil. k ; ; 87.3% of US total mask imports. 92.0% of Japanese total mask imports China, 92.0% of EU total mask imports
SH1SHEOR6H, LEHOEE (HZR) B T 1-78, EESTEEO0E (HZEm) 1~68, BAEGE#ONE (H285) 1268, REEEHONE (+H280T)
' . R E N\ SERTIZEH A EIAI87.3% B AN SBRTIZ A EE192.0% CERER M SERTTIZ A EE192.0%
Source:Ministry of Commerce, China Chamber of Commerce for Import & Export of Medicines & Health Products s CNTAC SUESER: HEGRTIEAS
ource: SER: PEGRATIEES

HiEskIR: A5, FEERES



The textile & apparel industry needs to adapt to
a different situation under the epidemic

BIEZ T, BREREFIVEEN—NARIER

Increasing risk of economic recession

0 EFTRMEIK

2 Profound readjustment of industrial chain

FEAHER SRR

e Accelerated pace of digitalization
SFACHTENNIR

4 Quicker step of responsible development

SRR DN EH




Increasing risk of economic recession &3 i=IBXEEINA

« The COVID-19 pandemic has brought the world economies into synchronized recessions.
- BERESHREZFIEARSERE " _ _
IMF predicted in October that the global economy will drop 4.4% in 2020.

, — 1007 IMF10B5%il20205F 2Bk 42 55 15E T F%4.4% -
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. HE~H BiREFE =E ERTTX IR RRESHES thiE (EIARRHER
Global output Developed economies USA Eurozone Emerging markets & Chi Low-income
-5.0% e - developing economies e
—-“. (] - 0

developing economies
\ / -5.8% -3.3% 1.2%

n a h -10.0% -8.3%
Economies fall into recession
BN TBRIETHE m 2019 2020e m 2021e
Source: Data from the World Bank released in June. #&5¥}kiE: tHRIR{T6 B#UE. Source: IMF.&EER: IMF,
+ Sluggish demand will be dragging on * Global consumption growth lacks of momentum
o BRAIRIETERIIKEIEE - FELIKEHBIERKHDHOARRE

* Income is the basis for consumption growth, however, the pandemic
has increased the rate of unemployment.

- BRIEASHEBKHEM, (BREHEmRI=XE L

The drop in global working hours since beginning of 2020 2020 k£ TERHEZLIER

Global output reduced
in 2020 ( US$ 1 tril.)

2020 F LTk i
(B1Z23=T)

Global trade reduced

in 2020
2020 £ R Z IR

Source: UNCTAD, Global Data  #iERR: BXEERZMEKESIN, Global Data,

Total loss of global T & A
market in 2020 (US$ 1 bil.)

2020F 2K
RKEE (+1255T)

Q1

People facing pay cut or unemployment (x1 billion)

Q2 SIRMEFRHARUAL (B HZA)

Source: COVID-19 and the World of Work released by ILO in April #iE83kiR: (FrEikSiRG) , Efrs LER4FRE.



I I Profound readjustment of Industrial Chain F=JV§i&FEiFEE

Under the impact of pandemic and geopolitics, the pace of deconstruction and relocation of global resources has been accelerated.

SR ESHEEGRRET, SXFEIMEFESES, ~IESERE.

* Relocation of global textile and apparel industry in volatility.

AR IR

Global FDI ups and downs in 2017 — 2019, a rising FDI inflow of developed economies in 2019,

while that of developing economics edged down, which reflected the re-allocation of supply chain .
2017-2019F £ BINE BB EMBRANS, 2019FKIEAZFRNIFDIRAZRTFHESS, KEPEZFFHRFDI
MNMETFE, —EEE R T MRS,

Country/region

EFxitX

Global£Ek

Developed economies

BIREZFAE
EuropeREuM
North Americait3E

Developing economies

EREPEZiFS
AfricadEiM
AsialFi

Latin America & the
Caribbean
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+ Geopolitics intensified, a rising tide of protectionism, unilateralism as
well as regionalization and localization of supply chain.

.« WEEEGARM, RIFENX. BAENTHR, HNEXEL. RibES=RT.

Business leaders intend to build regional supply chain in the coming years

BREMEARRNNMMEREX A0 BRI Lt S LS

40%

Nearshoring and expanding supplier base

3 8 O/o ine et 05 N =Py

Regionalizing supply chain

Xt An B AR

Source: McKinsey Global Survey (May 2020). #{E3kiE: 202058 5H7AE.



I I Accelerated pace of digitalization E{=F{GHIENR

Under the pandemic, the changes in production mode and lifestyle will accelerate the extension of digital economy.

BIEZTES. EEHIE, ENHFEFIMETERS TR.

IDC predicts that the output of digital economy vs. GDP will be 62 : 100 by 2023. The digital and intelligent level of the industry will be significantly improved.
EIDCTR, F2023FHFRiF =BS5S 2EKGDPZEL1E/362: 100, F=IVEFb. EaebKEIRRIRH.

Share of digitalized business of SMEs in the Asia-Pacific region by 2021

The impact of COVID-19 epidemic on the digitalization process of SMEs in the Asia-Pacific region.
F2021€F, WARPNEINVSEMBFRILLERR

R BRI APV S E L HTZ RN

32%
29%

o0
69 /° Speed up digitalization process
iREFLiHTE

2% 16%

0,
Slow down digitalization 11% 12%
process h)
BBt 29% D - T
Nothing changed

SEE Over 50% are digitalized 31%-50% are digitalized 21%-30% are digitalized 11%-20% are digitalized At least 10% are digitalized
Big50%BTMBFH  31%-50%ILSTMBFH 21%-30%SEMBFE  11%-20%SSTMHAFNE  EL10%ISEMBFE

Source: “2020 Report on the Digital Maturity of Small- and Medium-sized Enterprises in the Asia-Pacific Region” #i&EskiR: (2020FT KK /NEIVEFCRZVEIRS) .
In 2020, the growth of e-commerce retail sales in major areas of the world will exceed 15%. 2020 2T BB FHEESSEMLZ=LE15%L

=

North America 18.1% Western Europe 16.9%
je= F5ER

Central & Eastern Europe

D
ﬁ Asia-Pacific ]

TAHX

19.4%

Latin America
i T M

Middle East & Africa
RZFIHEM

Source eMarketer :

HUEEIR: eMarketer,



Quicker step of responsible development F{E{t A EN1EEH

Epidemic spread has facilitated green production and green lifestyle to take shape.
For many countries, “green recovery” and “green stimulation” have become an important choice for economic re-start.

REESEHESERBETMEFTHMRAE. "BEEH" . "GEHH" NALKTFSEREFERNESILE.

* Next Generation EU, a funding of 750 bil. Euro and mid-term budget
of 1.1 tril. Euro for 2021 to 2027.
Green transition is a key topic in this package.
7500{ZBRFTHY "BREE ™—L" E75i+IF012021-202751.15{ZERTTHHATR
BIRR, HPReRKRESESITFHM.

* European Green Deal, to transform Europe into carbon-neutral by 2050.

HRIE (RUMEREIMY) ERERITXI7E2050FRISEIRERPF],

China will take more intensive policies and measures to achieve
the peaking of carbon dioxide emissions around 2030 and
achieve carbon neutrality before 2060.
PERESERBEREANE, REEINEONEGRMERE, —58
HHRHERL T 2030FRIARIE[E, SEVE2060FRISEMBKADF,

*Social responsibility becomes an integral part of enterprise *Consumers pay more attention to sustainable development, green consumption
investment value. &S (ERAEISEMERNBENHEMERS. becomes more important. HZEERINENAIFEELRE, FEEENSEEEIETER.

Due to the epidemic, consumers have begun to change their consumption behaviors

BFEERN, HEECEFRNEESIHETA

* By Mar. 31, 3,038 institutions signed up to UN Principles for Responsible S \
Investment and the total assets managed by these institutions exceeded US$ 89 tril. \

In the first quarter of this year, the number of institutions increased 666 or by 28%. ( 57% ' > 60% ‘

#;ZFE20205F3H31H, BKEEFRTEHREFENERLKEH3038REEH, A EEM
IABOB1ZEET. SHE—FE, SISt LERMBIRIC66%, 1EIRA28%. /
« Allbirds announced it has completed the US$ 100 million series E funding round. \/
EH%@Z@U?‘EHYTF':]:%H@- Allbirds E?ﬁ%ﬁm 1Z;¥JTUE$/B%EL§Q Consumers have made major changes to their lifestyles, Consumers spare no effort in recycling and
so as to reduce the impact on environment purchasing products that use eco-friendly packages
XEREES M TERNE, LURIIIERIRZI0 NERIMEMFIMESEIMRE 1M

Source: McKinsey #iEKR: £58.



New Changes of China’s Textile & Apparel Industry
under New Circumstances

TRT, PEBGREZEFBITLAFRZER

a “Data + manufacturing”: to build a more flexible supply chain
"SEHHEIE"  FISHEERERFRLS

2 “Contents + products”: to develop consumer preferred services

‘AE+~m” FIEERMNIERFREZE

e “Industrial cluster + new business model”: to establish a collaborative innovation eco-system

“FEAVERRFHREESTT  FEMRCIFIRIEES

4 “Domestic market + international market”: to create a mutually-promoted twin circulations

"BERhin+ElFhIR FTEHEEREAVFRTER




“Data + manufacturing”: to build a more flexible supply chain

“E+HIE” FISSERFEMEAIFHES

Data have been integrated into the industry’s production system and operation system in full scale, and become the most active elements
that run through the entire industrial system, making the industry’s supply chain more flexible.

HECSEEMAFIEFFREEERR, RARFENFURRREHIINER. FIMENEREREIESE.

Data-aware, data collection, data transmission, data storage, data computing, data analysis, data application, data safety

SURE. HERES. RGN, BUETHE. SRR, SRS, SENA. HiERS

>
i

Customer portrait Products & services Distribution
ERER = RFE = mfhBRSS - ficix tHE
C to M: By combining the mass data collected by Alibaba Dayang Group’s smart custom-made garment factory
platform with intelligent production, realizing flexible can provide all kinds of customized clothes such as
production with the assistance of cloud and AloT suits and lady’s dress.
technologies, the factory has reduced the minimum order to The production cycle can be shortened to 4 days and

100 pieces and lead time to 7 days. daily production reaches near 20,000 pieces/sets. e
| H!T:"fFé."g C2M: BB R RNEEHIESERNETES, L. BrelREES T A LSS, WREFLMETEH, TRANDS
AloTHARIKANZZIEALEF=, SLIN10044ERLT, 7RRER, EFFHREIR, BFREEE2HE.

Xunxi Digital Factory

Dayang Gro
EB4HET yang Group

PN i SE]

= The first lighthouse factory in global apparel industry
ERaRBEITIKTIELI



‘AE+Fm” FIESERMNEREEZE

“Contents + products”: to develop consumer preferred services

On-line is deeply embedded into sales, interactive and interesting become key points for developing customer base.

RAEEBEEREENREHEPR, XESABRMEAEHNEETA.

Content e-commerce channels such as short videos and live streaming provide
consumers with targeted and immersive product services via strong interactive
consumption scenarios.

BN, BEESATERETEXENEEDR, HFHESEGEEL. R~ miRS.

+99%

ans attracted by thesé

By June 2020 #;ZE202046H
enterprises accounts
grew 99%. /

Q A S RiHRLI8E

Number of apparel brands /
with enterprise account on
Tiktok app had exceeded

28,000.
HERERTREELS

28000+

Content marketing
REEHE

+29x

Short video view

counts had increased
by up to 29 times.

32.9% online shoppers in
China are using live
streaming by June 2020
EZE2020568, FEEHD
ERERAF SMEAEF TR

ESTE EINE

Live streaming

=t

Short video

1SR

Source: www.199IT.com. The growth rate is calculated as June 2020 vs. January 2020.

Source: CNNIC.Z4E3kE: CNNIC, SR BEEN BEEH2020.6vs 2020.1.

Endow products with cultural and IP contents, to increase added
value of product and develop new customer base.

PAXfE. 1P~ mit{TARIEE, RA~mMINE, SiSHEEH.

The proportion of the top 3 brand licensing industries in China in 2019

2019 R E mAHREHER R =RITTIL SLLTER

IP cooperation collection
between Peacebird and Stitch

AFESRiBFIPESIERTI

15%

______________________________________________________________________ '
0
Toys & games Apparel & Food &
inEiﬁTZ accessories beverage Collaboration collection between
ﬂﬁ%’ﬁﬂfﬂi ﬁﬁtk*sl_ Xtep and Shaolin Temple

< DHERB RS

Source: “China Licensing Industry Report 2020" #dEskigR: (2020 E & HZAUT LR B A K )



“Industrial cluster + new business model”’: to establish a collaborative innovation eco-system
“"FEAVERBFHFREEST  FTEIRCIFRIFES

Industrial clusters become incubation ecosystem for new business models such as vertical e-business and cross-border e-commerce.
In return, the fast-developing new business stimulates the vitality of industrial clusters.

FEAVERRFIERKAERRR. BIRBAFHMETISHERMUES. HEFNRELRRAHNASREHRRENINEEL.

The distribution of cross-border e-commerce is in highly accord with the N
geographical distribution of industrial clusters _
BIREESHiRREREFRs T REREN—EE _ o _ )
Distribution of pilot textile industrial clusters in top six provinces in 2019 i "Rihe Rumere , a company wholly in online business, developed a "small order and

2019 rRESA TV ERAR S B HE S AT IR D R LR R SR quick-response” supply chain.
A1 -ERHEE S PSR EEEA, AT (NI, RS AOMREAR,

39

27 SHEIN °*SHEIN, a fast fashion brand in cross-border e-commerce, ranked 13th in 2020

BRANDZ™ Top 50 Global Brands from China, the company sold CNY 30 billion apparel

to abroad in 2019.

SHEINE—REIEHEERETE RS, 2020 BRANDZVHIESEK{L bR PHERS 1342,

" 20195F153001ZTTHIBR SRR y

Zhejiiang Jiangsu Guangdong Shandong Fujian
#mL iIH I'& 1TE:S e - . . S
E-commerce development of specialized textile and apparel markets in China in 2019

489 2019 PEFGRIREE I HIZBFRESRRIER

11.2%
CNY 1.47 trillion
Turnover 41 Bix
T Up 8.89% year-on-year
(1)
mtiex8.89%
57.0% _
. . . Share in total e-commerce turnover of
The top five provinces ranked by the number of cross-border e-commerce exporters in 2018 . .
201 8EEIRBEEOBRSHIBM AN REHESILER textile and apparel industry
REABa T BFEHSRZTMAILLE

Source: CNTAC, analysys.cn #iERiR: FEBGRTIEES, ZW. Source: Department of Informationization of CNTAC, China Commercial Circulation Association of Textile and Apparel

iEkiR: PABEEWER. REDS.




“Domestic market + international market”: to create a mutually-promoted twin circulations

"BElRhiz+EfFThIR FEHEERHEAVFRTER

China’s textile industry is supported by the huge domestic market, and acts as the best representative in the process of further opening-up.

RESGATIAXMERBT BRI AT, FARtERPERIANBEFIEENR.

The consumption upgrading in domestic market, is promoting the Continuous evolution is taking place in social responsibility

upgrading of production efficiency and technological progress. Open ecjo;omy and win-win cooperation in the process of internationalization.
e - Y . 1 Y, — s, =1 — .
ENHIHEERR, SRR, FrBET EERFUETIES, HASENAIELRTESERE,

The quality of life, income level and consumption capacity of the Chinese people have Through production going-abroad and overseas acquisition, the
been continuously improved, and the potential of domestic market gradually released. textile industry is developing a more globalized development.
REA REERRIUINKE. HEEDAEHRA, AEDIGENEZESEM. FIMEEI~RESE. BEWNESFLAEERMSRAESIER.
Domestic fiber con§umption (mil. Tons) The urban-rural gap on clothing consumption further narrowed
FREINEHIGT SRS (BRTE) from 2007 to 2019, which brought a huge market potential.
2007—2019F R EHBERIFEINE, DIFENEX
6.0 539 1832 2000
1500
40 1042
257 1000

2.0

7
s

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Per capita expenditure on clothing of urban residents (CNY)ifER RASKEBEZE Y (5T) .
I Per capita expenditure on clothing of rural residents (CNY)KRERASKEEESH (5T)

Outbound Investment of China’s textile industry i
in 2015-2019 (bil. USD) i
2015-2019FhESHAFUIIIMEESE (+HZEwT) |

___________________________________________________

Source: National Bureau of Statistics

HIERE: ERGOHE. === Urban-rural gap on per capita expenditure on clothing (times)ifi2 ERAIIKREBHEIE (530 Source: CNTAC $iEsE: hESRTUESS,



New Thinking on the position of Chinese textile industry

RESLRTIVEMAIFhES

| China will enter into the 14th “Five-year Plan” period. Standing at the new height of building a community with shared future for mankind,
| China’s textile industry should strengthen global cooperation and find its new position in social & economic development.

A pillar industry of the national economy
and social development

ER&EFSH SRR

A competitive industry in international
cooperation and integrated development

EiFSESRHE AR RIIEFIL

A fundamental industry for solving
people’s livelihood and beautifying life @
RREESECEFRIEG I

New position

FhEAL




Outlook of China’s Textile Industry REZ5E T IVAIFRERE

hisck
indl

*Based on the social responsibility principles of people-oriented, environment Responsible development
friendly and fair competition, promote sustainable. §1E§E
‘BRASIE, WRFE. HiHREER, EDTIESELR,
*Enhance the industry’s competence in green design, green manufacturing,
green management and green consumption, and improve the ability to
response to environmental challenges. Innovative development
JlEFEIRIT, FEHIE. FOEE. FEHE, RARMXWIMEHEITEIN. o .

ﬁ“%ﬁﬁ& *Promote the R&D and application of materials, products, process and
equipment, facilitate the industry to extend to new areas.
FREMHE. Fam, IZ2. RENRSMA, HaFeIl s mimiE .
*Promote the integration of local culture with global trend.

HEHF LS SEKETRAIRS.

*Reduce trade barriers and promote cross-border flows of resources Coordinated development *Promate the Infegration and application of information technology.
e A= 4= Sho
incl. product, technology, production capacity, brand, capital, etc. ﬂ}ﬁlﬁﬁ HEIF— SRR AE T LR S R A

RAERREEZ, MM, B, FEE. mbE. FAFEIRRE.
*Promote the docking of internal and external resources and
markets, and reduce conversion costs.

ERRINERS IR, PRTHERE.

Intensive development

%2@%&& *Develop cluster economy and platform economy, promote the gathering of
resources including talent, technology, capital and professional service.
RRERGTHNTESESN, REAT. BA, B2, EURSFIRER.
*Through M&A and alliance, to integrate high-quality resources and extend
the business chain.

-EAESHE. RS, BSHESRR. M-Ik

2
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