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KEY MESSAGES

e|n 2015, we started a journey to transform Helly Hansen by redefining our

growth strategy and ambition for the next 5 years to build a consumer centric
business.

e \X/e over-delivered our 5 Year Plan: 2014-19 Revenue increased 2.1x (16% CAGR),
and Profits built by 4.6x (36% CAGR).

e The World changed radically in March 2020. Although we lost a year of growth
the business fundamentals have not changed. What we have seen is a rapid

acceleration of consumer and industry trends across Sustainability, Responsible
Consumption, Planet Health and Community.

e | would like to share a small but vital portion of our journey focusing on how

we Collaborated with Partners to Accelerate Innovation & Sustainable i
Production.
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OUR MISSION

WE MAKE PROFESSIONAL GRADE GEAR
TO HELP PEOPLE STAY AND FEEL ALIVE
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FOCUS ON 4 STRATEGIC INITIATIVES
FOR SUSTAINABLE GROWTH:

e Develop a strong brand with a focus on core categories, countries & channels

e Strengthen recognition as the brand that professionals use, trust and recommendff- |
to their peers and clients

e Secure position as the leader in providing technical performance products in ti
mountains and on the sea

F

e Build a consumer-centric organisation, investing in brand development and

innovation funded by improved financial performance & a leaner supply ¢ b
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THE PRODUCT

TO CREATE MUST HAVE PRODUCTS
THROUGH UNIQUE TECHNOLOGIES AND
CONSUMER-CENTRIC DESIGNS THAT
REFLECT THE EXPERIENCES, INSIGHTS AND
SPIRIT OF THE PROFESSIONAL.
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SUSTAINABILITY VISION
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SUSTAINABILITY MISSION

We wiill reduce the negatlvelm a
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for people‘an the plar ourish. We will continue to advocate for the
responsnble use and enjoyment of the oceans, mountains and greater ou’cdoors
We will prlorltlze actions that will help conserve and preserve- the oceans and
water resources globally *
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We have prioritised 9 of 17 the UN Sustainable Development Goals

GENDER CLEAN WATER
EQUALITY AND SANITATION

GOOD
HEALTH

GOOD JOBS AND
ECONOMIC GROWTH

12 RESPONSIBLE

CONSUMPTION

13 senon 14 ww ™ | 10 oo
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17 PARTNERSHIPS
FOR THE GOALS

THE GLOBAL GOALS

For Sustainable Development




Helly Hansen SUSTAINABILITY ROAD

ENGAGE INTERNAL
PLANET RESPONSIBLE ’ LIVELIHOOD AND
HEALTH CONSUMPTION RN RS LABOUR RIGHTS

ALIVE

SINCE [ 1877

SUSTAINABILITY ROAD MAP



Helly Hansen SUSTAINABLE FOCUS
AREAS

, PLANET

- RESPONSIBLE
=~ HEALTH

CONSUMPTION

GHG & WATER FOOTPRINT QUALITY

WATER PROTECTION LONGEVITY (RE-USE/

REPAIR

END-OF-LIFE

MICROFIBRES
PACKAGING

PFC FREE WATER REDUCING DYEING

PROCESSE

BLUESIGN ®
RECYCLED MATERIALS

OEKOTEX

CHEMICAL MANAGEMENT

ALIVE

SINCE [ 1877



Helly Hansen SUSTAINABLE FOCUS
AREAS

ENGAGE LIVELIHOOD AND

LABOUR RIGHTS

PARTNER WITH PROFFESIONALS SOCIAL EMPOWERMENT PROGRAM
EMPLOYEE
ENGAGEMENT CSR POLICY
PARTNER COLLABORATION

CODE OF CONDUCT
SUSTAINABILITY
REPORTIN
COMMUNICATION

FACTORY AUDITING

TRANSPARENCY IN THE SUPPLY
CHAIN

ALIVE

SINCE [ 1877




ENGAGE- Who, When & How?

- Partner with professionals
- Employee engagement
- Partner Collaboration

- Transparency in the supply chain
- Sustainability reporting

-  Communication
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Helly Hansen SUSTAINABILITY NON-NEGOTIONABLES

BRAND

- We don’t compromise on our sustainability and ethical policy and principles

- As stewards of our most precious resource, our priority is to advocate for water related issues
first.

- We also demonstrate respect for people, animals and nature

- Our actions are based on facts and focused research

PRODUCT

- We make professional grade gear that is designed to last and built according to relevant sustainable
standards

CONSUMERS

- We give professional sustainability guidance to our consumers when they select and use our products
- We engage with consumers on water related issues and provide opportunities for them to advocate
and engage with us.

SUPPLY CHAIN

- We don’t compromise on labour conditions, environment, health and safety - standards in our supply
chain
- We wiill use water, energy and raw materials responsibly

EOPLE AL IVE

ecempower all people in the organisation to take ownership of sustainability projects and embed ._ > SINCE / 1877
them into their daily life and our business processes



Helly Hansen SUSTAINABILITY PARTNERS

etisk
handel
norge

Higg

Index

bluesign’ .
. Q OQ Sustainable
o swaRgld:)h i MERINO FIBRE Apparel Coalltlon
zgmerino.com
‘"i NI ‘)OUTDOOR #RMB SINGLE USE PLASTICS
OUTDOOR
p ". GROUP ! lsvsDuylsnTlRuX
in the same boat The Conservation
\EG AII'H"C‘E ing Back te che Ourdos
M. LI FREE #%@_ ; f’f““ﬂff{btﬂ'*r@
EREM v % W 7
ALY Ml
INEIN I JIN
O nusren oy ALIVE

ooooooooooo SINCE /1877



3 GOODHEALTH
AND WELL-BEING

1 PARTNERSHIPS
FORTHE GOALS

| @

ENGAGEMENT APPROACH

* ETHICAL TRADE NORWAY MEMBERSHIP DUE DILIGENCE MODEL DEVELOPED BY

( ) etisk
handel
norge IDENTIFY & ASSESS
COMMUNICATE ADVERSE IMPACTS
HOW IMPACTS
ARE ADDRESSED

5

IN OPERATIONS, SUPPLY CHAINS
& BUSINESS RELATIONSHIPS

©

EMBED )4
RESPONSIBLE o PROVIDE FOR OR
BUSINESS CONDUCT COOPERATE
INTO POLICIES & IN REMEDIATION
MANAGEMENT SYSTEMS WHEN APPROPRIATE

L4 3

TRACK CEASE, PREVENT OR MITIGATE
IMPLEMENTATION ADVERSE IMPACTS
AND RESULTS
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'] SUSTAINABILITY

MEMBERSHIP

COMMITMENTS

bluesign

Members since 2008, Helly Hansen
follows this holistic approach to provide
safer and more sustainable supply chain
management. 7 of our top 10 fabric
suppliers are bluesign® members.

T

Since its founding in 2017, Helly Hansen
has been a member of The Microfibre
Consortium, collaborating with industry
partners to reduce and eliminate fiber
fragmentation pollution.
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Since 2003, Helly Hansen annually
reports on status, initiatives, progress
and results of our ethical trade efforts.

Sustainable
Apparel Coalition

Helly Hansen uses the Higg Index to help
measure & improve our environmental
impact in the supply chain,
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Helly Hansen collaborates with industry
partners to reduce the negative impacts
from single use plastics and find better
solutions for packaging.

PRODUCT
INNOVATIONS

lifaZ

SOLUTION DYED SINCE THE 19705
REDUCING WATER USAGE BY &0%

& GHG EMISSIONS BY 55%*

*Compared to standard dyeing processes

lifa infinity pro

THE NEXT LEVEL OF RESPONSIBLE
WATERPROOF/BREATHABLE
TECHNOLOGY WITHOUT ANY
ADDED CHEMICAL TREATMENTS

MCNO
MATERIAL

100% RECYCLABLE ENABLING
GARMENT-TO-GARMENT RECYCLING

ALL DOWN IS
RDS CERTIFIED

ALL MERINO WOOL IS
ZQ CERTIFIED

RECYCLED POLYESTER
MADE FROM
EXISTING MATERIALS

BY 2021, ALL HANGTAGS
WILL BE MADE WITH
FSC PAPER*

*FSLE certified paper is paper
that has been harvested in a
responsible manner,

REAL FUR HAS BEEN
PHASED OUT SINCE 2007

NO ANTIBACTERIALS.
WE USE ALTERNATIVE
ANTI-ODOR TREATMENTS,
SUCH AS ACTIVE CAREON
FROM COFFEE GROUNDS

SOLUTION-DYEING
LESS WATER,
CHEMICALS, ENERGY
AND CO2Z EMISSIONS

2.3M liters of water saved im 201%

ALL HELLY HANSEN
RETAIL BAGS

ARE MADE WITH
RECYCLED PAPER

(

BETTER
MATERIALS

PFC-FREE DWR TREATMENT
A BETTER CHOICE
FOR THE ENVIRONMENT

More than 700 of DWR treated
shyles are PFC-free

ORGANIC COTTON

GROWN FROM NON-GMO
SEEDS & WITHOUT THE

USE OF ANY SYNTHETIC
AGRICULTURAL CHEMICALS

79% of colton slyles are made wath
arganic cotlon.

BETTER
PACKAGING

*Sratistics reflect the current FalliWinter 2021 collection



lifa infinity pro

WATERPRQBF BREATHABLE RESPONSIBLE

THE NEXT LEVEL OF RESPONSIBLE WATERPROOF/BREATHABLE TECHNOLOGY

LIFA INFINITY™ IS A RESPONSIBLE PROFESSIONAL GRADE WATERPROOF/BREATHABLE TECHNOLOGY WITHOUT ANY ADDED PFCs

Challenging the industry norm, LIFA INFIMNITY PRO™ pushes the envelope in apparel design based on advanced textile engineering and development.

Being first-to-market, LIFA INFINITY PRO™ is our most innovative and sustainable waterproof/breathable technology to date. The professional grade waterproof/breathable membrane and
durable water repellent performance are achieved without the use of chemicals. Combining the LIFA INFINITY™ membrane and the hydrophobic LIFA® face fabric results in a responsible
and superior professional grade performance.

LIFA INFINITY PRO™ FEATURES:

« Helly Tech® Professional

* Frofessional grade waterproof/breathable performance

* Everlasting water repellent protection

o LIFAINFINITY ™ membrane

* LIFA™ hydrophobic fabric

* Mo chemicals added to create LIFA INFINITY ™ membrane

* Mo chemical treatment added for durable water repellent protection
* Mo need to reproof garment with chemical treatment after use
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MATERIAL

GARMENT TO GARMENT RECYCLING

'@ Made with one single material, Mono Material garments contain
no mixed fibers. Innovative and forward-thinking, each garment

SOURLE g: In the Mono Material collection i1s resilient and 100% recyclable,

L"":"_,‘ making it a better resource in a circular system.

RECYCLE DESIGN

PATCH

; A CIRCULAR RECYCLING PROCESS

NO MIXED FIBERS ENABLES "GARMENT TO GARMENT"
RECYCLING

HELLY TECH® WATERPROUOF, BREATHABLE PROTECTION
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Key Messages- OUR APPROACH TO PARTNER
COLLABORATION

ompany growth strategy is clear, unique, and sustainable with continual input to keep it fresh

,}?
/.

eBuild a Strong Brand, Organisation, Customer relationships, Client following, Supply partnerships. . L /

ot

eEmbed a clear sustainability strategy and plans linked to transparent internal & external rg;
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» Align the organisation to your aspirations, strategy and plans with clear set of “non-negotiable

e Create a secure and open environment to learn and grow

e Attracting the right Partner with similar values then Share the rewards of success wi
long-term, stable relationships open to challenge each other to develop and grow

S I— - ALIVE
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